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Our Mission:

Founded in 2013, the mission of Energy Marketing Conferences

provides the competitive energy industry with exciting
conferences in premium locations at extremely affordable

prices. EMC is the largest and longest-running gathering of

retail energy executives in North America. EMC brings together

hundreds of energy companies, utilities, marketers, vendors,

and suppliers in the retail energy industry to network and share
knowledge. EMC takes place twice a year: Houston Texas in the

Spring and New York City in the Fall.

Sponsors, Exhibitors, and speakers who support EMC are

helping to support retail energy choice across the country.

We Exist to Help the Competitive Energy Industry 

Accelerate the Energy Transition  
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Why Attend:

▪ Hear Brilliant Keynote Speakers

▪ Participate in Interactive Panels with Industry

Leaders

▪ Attend the Executive Workshops on the Most

Relevant Topics

▪ In-person conversations and meetings with key

decision-makers is more effective than working

through emails and video conferences

▪ Visit the 45+ Exhibitors Who Serve the Industry

and Provide Value for Your Business

▪ Interact With more than 40 of our Sponsors – the

Leading Providers in the Competitive Energy

Industry

▪ Take Advantage of Phenomenal Networking

Opportunities with Hundreds of Attendees



EMC18 By the Numbers
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1 Powerful 

Keynote Speaker

1 Leadership and 

Integrity  Award 
Ceremony

1 Networking 

Breakfast 

1 Networking 

Luncheon

2 Evening Cocktail  

Receptions

2 Networking 

Breaks and a 
Networking Lounge

4 Executive 

Workshops

7 Interactive 

Panels

8 Pre-

Conference 
Sessions

45 Exhibitors

50 Sponsors
50 Engaging 

Speakers

500+
Attendees

1 Incredibly Productive and Enjoyable Event!



Who Should Attend
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C-Level Executives 

and Directors of 

Competitive Energy 

Companies & Brokers

Marketing and 

Technology Firms

Consulting 

Professionals

Financial & 

Wholesale Providers

Not For Profit 

Companies 

Anyone Looking to 

Learn More About 

Accelerating the 

Energy Transition
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EMC17 Keynote Speaker 

Deb Merril
President, EDF Retail, North 

America

Some of our Prestigious Speakers from EMC17
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Our Esteemed Past Keynote Speakers

James W. Lewis 
Just Energy

Sam Henry
GDF Suez

David Hernandez
Liberty Power

Trey Griggs
Calpine

Michael Fallquist
Crius Energy 

Mike Storch
EnerNOC

Mathias Lelievre
Engie

Jim Steffes
WGL

Rich Blaser
Infinite Energy

John Kiani
Energy Harbor / First Energy

Andy Cormie
Smartest Energy

Richard Spilky
Constellation/RESA
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Some of our Distinguished Past Keynotes and Speakers

Dan Verbanac
Constellation

Elizabeth Killenger
NRG

Scott Hart
NRG

Jay Harpole
APG&E

Todd Coffin
Source Power

Lisa Perry
Walmart

Paul Ring 
Energy Choice Matters

Scott White
IGS Energy

Joel Glassman
Discount Power

Jeff Levine
Great American Gas & 
Electric

Chris Hendrix
Demand Control 2 

David Lee
Octopus Energy

James McGinniss
David Energy

Patrick Woodson
Green Energy Exchange



7 Panels Topics:

1. “Regulators Vs. Retailers: Crossing the Great Divide” 

2. “C-Suite Panel - The Biggest Challenges to Running a Retail Energy 

Supplier and How to Solve Them ”

3. "Best Practices in Risk Management During Inflationary Times" 

4. “Benefiting from the Solar, Storage, ESG and EV Revolutions”

5. “Digital Engagement: How to Benefit from and Accelerate the Energy 
Transition” 

6. “Mergers & Acquisitions: How to Best Position My Company for a 

Sale/Merger”

7. CEO Round Table: “The Future of Retail Energy”
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1. “Regulators Vs. Retailers: Crossing the Great Divide”
Some of the questions the regulators/panelists will be asked include: 

Do you think consumers are benefitting from retail energy choice in the states that allow for it? Why or why not?; Is there i s a difference between the way customers are 

treated in monopoly states as opposed to restructured states?; If you had your druthers, would you want there to be energy choice? At all? Partial?; Why do you think 

there hasn’t been even one new state restructured over the past 20 years? Why did retail choice lose in Florida and Nevada recently?; What do you think the retail 

energy industry can do about that?; Why do you think there are so many more states that are restructured for natural gas (as opposed to electricity)?; Which 

improvements need to be made by energy suppliers in the retail choice industry?; Tell us about your experience as a [commissi oner] regulating retail energy choice.  

Positive and negative anecdotes are welcome.; What can the retail energy suppliers do about the bad actors?; Do you think the “Price to Compare” that utilities show on 

consolidated bills is accurate?; Do you think there is (or there should be) a difference between C&I retail choice and residential retail choice?

2. “C-Suite Panel - The Biggest Challenges to Running a Retail Energy Supplier and How to Solve Them”
This panel is limited to C-level executives and will focus on the biggest challenges facing retail energy suppliers today.  Six executives with dozens of years of experience 

running suppliers will weigh in on the most important operational risks in the industry and how to mitigate them.  This is a must-attend panel for COOs, CTOs, CIOs, CMOs, 

and CFOs.

3. "Best Practices in Risk Management During Inflationary Times" 
The price of energy has skyrocketed. Energy suppliers and their customers are grappling with the new reality of inflation and its effect on budgets and risk.  This panel will 

focus on how retailers can survive this new world of hyper-inflation, how to communicate with customers, how to mitigate the inherent credit risks and much more. What are 

the best practices when it comes to risk management for a supplier in these special times? This is a critical panel for risk managers, traders, wholesale suppliers, finance 

companies, and anyone who deals with risk in the retail energy industry.
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Panel Description



4. “Benefiting from the Solar, Storage ESG and EV Revolutions”
We are witnessing revolutions in ubiquitous and cost-effective solar panel installations, battery storage systems that mass market and C&I customers can finally access, the emphasis by 

procurement professionals on ESG (as opposed to pure price), the surge in electric vehicles on the road and their charging stations. This new world can be scary to an energy supplier – or it can 
present amazingly lucrative opportunities. What can you do to adapt to these major changes in the landscape? How can you position your company to benefit most from this behavioral shift? 

What strategic partnerships are available to you as the licensed supplier? How do you retail customers that are thinking about going solar? How can you benefit from customers installing 
generators, batteries and EV charging stations in their homes and buildings? This panel is a must-attend for thought-leaders in the industry as it is a window into the future of retail energy.

5. “Digital Engagement: How to Benefit from and Accelerate the Energy Transition” 
Since the pandemic began, digital engagement has become even more important to find, engage, acquire and retain customers. No longer is the day of just door-to-door sales. 

Energy consumers, especially the younger ones, really do want a relationship with their energy supplier.  They go online to research before they buy and prefer digital 

communications.  For this reason, retailers need to focus on how they can build their businesses online to find new customers and own the customer relationship.  Also, we believe 

the only way to benefit from the energy transition taking place is buy maintaining a technological advantage over the utiliti es as well as the retail competition. is In this panel our 

experts will focus on best practices to build their online presence, get creative with products and promotions and what digital tools they use to engage them.  

6. “Mergers & Acquisitions: How to Best Position My Company for a Sale/Merger”
This panel will feature professionals with experience either on the buy-side or the sell-side of mergers and acquisitions in the retail energy space. What do I need to do to best 

position my company for a sale or a merger? What is the state of the market today? What is the Ebitda multiple deals are being done at right now? Is it changing? Do buyers still 

use RCEs as a metric? How much does technology affect the price and value of the business? How long does it take to make a deal? Do I need to hire an investment banker, or 

can I do this myself? How do I find out about books for sale? What do they usually sell for?  Any company contemplating acquisitions or merger/sales should attend.

7. CEO Round Table: “The Future of Retail Energy”
This panel of the top CEOs in retail energy will focus on the future. “Where do we go from here?” The Retail Energy market is evolving and rapidly changing.  We are witnessing 

massive consolidation of retail energy providers, strange climate events, a focus on ESG like never before, electric vehicles , demand response, solar, battery storage, and even a 

push to disconnect from the grid altogether. In many states commissioners are determined to end retail choice and “bad actors ” are ruining the reputation of top-notch companies 

that are truly benefitting consumers. Our CEO roundtable is the highlight of every EMC and this one is no different. Our CEOs will discuss accelerating the energy transition and 

how retail energy suppliers can benefit from it all.  
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“Pre-Conference Breakout Sessions”:

▪ Session #1 “The Best Power Purchasing 
Strategies” – by Richard Spilky, Principal of Retail 

Market Development, Constellation

▪ Session #2 Topic TBD, Frank Lacey, CEO, Electric 

Advisors Consulting

▪ Session #3 – Topic TBD – Sponsored by Feller 
Law

▪ Session #4 Topic TBD – Sponsored 

by ENPOWERED

▪ Session #5 Topic TBD

▪ Session #6 Topic TBD
▪ Session #7 Topic TBD

▪ Session #8 Topic TBD
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For More Information Contact:

Jack Doueck, Founder

JD@advancedenergycap.com

Christina Corcoran: Managing Director

Christina@EnergyMarketingConferences.com

“EMC is the way we get a pulse on the 

industry trends, tech, reg. environment and 

lots more” – Meagan Labossiere, 

JP Morgan Chase

CLICK LOGO 

TO REGISTER NOW
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“EMC is the Gold Standard of our 

industry. Count me in!” – David 

Visneau, Shell Energy Solutions


